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Confidentiality & Disclaimer

+ This presentation incorporates information contained in the annual results announcement (the
“Results Announcement”) for the period ended 31 December 2011 of SinoMedia Holding Limited
(the “Company”). This presentation should be read in conjunction with the Results Announcement
and is qualified in its entirety by the more detailed information and financial information contained
in the Results Announcement.

+ Other than the information contained in the Results Announcement, you may not reproduce or
distribute this presentation, in whole or in part, and you may not disclose any of the contents of
this presentation or use any information herein for any purpose without the Company’s prior
written consent. You hereby agree to the foregoing by accepting delivery of this presentation.

+ The contents of this presentation have not been reviewed or approved by any regulatory authority
in Hong Kong or elsewhere. The contents of this presentation are not investment, legal or tax
advice. You are advised to exercise caution in perusing the contents of this presentation. If you are
in any doubt about any of the contents of this presentation, you should obtain independent
professional advice.



Company Profile
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leading media corporation in China that features a fully integrated
communication platform of well-rounded media resources &

REVENUE

CAGR = 45%
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Company Representatives

Mr. Chen Xin
Chairman

Our executive director since
November 2006. He was
appointed as our Chairman in
December 2007. He is primarily
responsible for the strategic
development, finance and
overall management of the
Group. Mr. Chen has over 20
years of experience in the
media industry.

Mes. Liu Jinlan
Chief Executive Officer

Our Chief Executive Officer since
she founded the Group in 1999.
She has served as a director
since 24 October 2001. She is
primarily responsible for the
management of the overall
business operation and customer
development. Ms. Liu previously
worked at CCTV as a news
broadcaster, a reporter and then
a director from 1995 to 1998.

Mr. Chan Oi Nin, Derek
Chief Financial Officer

Our Qualified Accountant and
Company Secretary since May
2008, and was appointed as our
Chief Financial Officer in June
2010. Mr. Chan has over 15
years of experience in
accounting and auditing and was
the financial controller and
qualified accountant of TCL
Multimedia Technology Holdings
Limited before joining us.
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Sustained Growth Momentum
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Business Overview
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1. Media Resources Management

Domestic

Multinational | )
Companies

Companies

ET vmmvz-m

@ [EY) Bork maine \

® hEES

WEm 8@ PING AN OF CHINA

Auc @ @ o

EE

98
R )

SONY a4

M Punusuncg

RHHA FE3R

ZRIKIBIA- 220 \.EO..IS

4o RALE

TAKANG LIFE

f chE R

CHINA SOUTHERN
baodr s
é Limsms

EHH'I'HE HTEN

$321n0S3Yy
BIPSIAl SMIMIBPUN

12:00)

B 0103073 Mows X

?:) ) s ni
Y/ cHINA XINGYUE GROUP

11


http://www.xingyue.com/index.aspx
http://en.wikipedia.org/wiki/Image:BMW_Logo.svg
http://www.fedex.com/us/
http://www.cartype.com/pics/162/small/volvo_logo2006_lg.jpg
http://www.google.com.hk/imgres?imgurl=http://www.logosc.cn/images01/2008199112355230.gif&imgrefurl=http://www.logosc.cn/art/time_kind.asp?page=83&bb=2008&usg=__AFKsYYnwa5WmO7yETmYSJmjUXrI=&h=265&w=300&sz=8&hl=zh-CN&start=7&zoom=1&um=1&itbs=1&tbnid=IsMmbUIv4SGmoM:&tbnh=102&tbnw=116&prev=/images?q=%E8%98%87%E5%AF%A7%E9%9B%BB%E5%99%A8+logo&um=1&hl=zh-CN&safe=strict&tbs=isch:1&ei=9HCATePVMKbh0gH8y9TqCA
http://www.google.com.hk/imgres?imgurl=http://pic2.nipic.com/20090421/2288804_160829064_2.jpg&imgrefurl=http://www.nipic.com/show/3/82/f1e71ddd6932c9fe.html&usg=__E-wtE4TFbOUeDXOa-GHqMZaibJ8=&h=287&w=1001&sz=65&hl=zh-CN&start=2&zoom=1&um=1&itbs=1&tbnid=VLw1NX_XqjK1bM:&tbnh=43&tbnw=149&prev=/images?q=%E6%B3%B0%E5%BA%B7%E4%BA%BA%E5%A3%BD+logo&um=1&hl=zh-CN&safe=strict&tbs=isch:1&ei=aXGATY65GtKE0QHXv8iMCQ
http://www.google.com.hk/imgres?imgurl=http://wiki.mbalib.com/w/images/a/a9/%E4%B8%80%E6%B1%BD%E9%A9%AC%E8%87%AA%E8%BE%BElogo.jpg&imgrefurl=http://wiki.mbalib.com/wiki/%E4%B8%80%E6%B1%BD%E9%A9%AC%E8%87%AA%E8%BE%BE&usg=__JvwCNOQG8Nhx3KxBByFD_pZgvmY=&h=143&w=197&sz=18&hl=zh-CN&start=4&zoom=1&um=1&itbs=1&tbnid=fAPLvJptsSed9M:&tbnh=75&tbnw=104&prev=/images?q=%E4%B8%80%E6%B1%BD%E9%A6%AC%E8%87%AA%E9%81%94+logo&um=1&hl=zh-CN&safe=strict&tbs=isch:1&ei=-HGATbfiKsOP0QGG-82ICQ
http://pica.nipic.com/2008-07-10/2008710174641828_2.jpg
http://www.shanghai-electric.com/

1. Media Resources Management (con’t)

T

Operations continue to expand \

w One of the leading operators for CCTV in terms of the long partnership, the abundance of

underwriting resources, the form of cooperation and the scale of operations; awarded as

a“CCTV’s Top Ten Advertising Agency” for 6 consecutive years.

+ The group had approximately 41,209 minutes of advertising time resources on 7 CCTV channels

+ Hong Kong subsidiary creates a precedent of the China’s advertising company providing

direct services to overseas customers.
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Media Resources on CCTV in 2012

CCTV-1/13
(General)

CCTv-4 . :
(Chinese International + “Across the Strait”, “China News Package”
’ “« P . RPN 7] 2
including Europe and US ) «5\, Ea 254 + “Exposition of Chinese Culture Relics” , “China

Showbiz” and two time slots packages

CCTV-5 “Weather Forecast” during “Sports News”
(Sports) ’ 3

Three programmes including “Zhi Fu
CCTV-7 e e 8

Jing”, “Focus on the Three Agricultural
Issues” and “Daily Agricultural News”

(Military and Agriculture)

CCTV- NEWS N _
(English News) 9‘"4‘; ml“) T + All programs on CCTV-NEWS
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http://t.cntv.cn/index.php?m=ta&id=14114300

2. Integrated Brand Communication Services

+ Offers a full range of brand positioning, campaign
strategy and media execution services

+ Has developed a CO m p re h e n S ive advertising

procurement and execution system, covering TV, the Internet &

c @ 1 N‘ mobile Internet, radio, print and outdoor media

\'ZA LTV IBHZiT

CNBC

=DIACORP

Lv Expands into the iNnternational media domain

Client

+ Enables Chinese clients to develop global
business with effective brand and advertising

exposure in overseas markets |\
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2. Integrated Brand Communication Services(con’t)

Significant improvement in service capability

and scale of operations

In 2011, the Group has enhanced its promotion efforts and increased
resources allocation to media strategy, campaign planning and
creative production of content, thereby expanding the scale of the
business and gaining wider recognition from clients.

2012 CCTV Prime Time
Resources Bidding

/ “Top 10 CCTV
advertising

agencies” for 6
consecutive years

2011:

- Distinguished
Underwriting Agency
- Star Execution
- Star Sales
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3. Creative Production of Advertisement & Content

+ The solid and extensive execution experience in cCampaign strategy, brand ( ‘ VA
creativity, visual design and filming of advertisements ‘.\'
~¥B
+ The national public service advertising broadcast network now “"y

comprises 150 regional TV channels

Everbright Bank’s Image ad “Sunshine” Taikang Life’s “Food safety” public service advertising
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4. New Media Investment & Integration

2011.8 ¢

20116 ¢

2011.3 ¢

2010 ¢

Zhongtoushixun

100TV

www.lotour.com LOEtOUr.com
5 & 0 M

Aims to become the

the

agricultural website in China

4 New media investmentisa

critical initiative for the Group to establish

a diverse and

media operation system
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Financial Summary

(RMB ‘000)

Revenue

Gross Profit

Gross Profit Margin
Profit from operations

Profit attributable to equity
shareholders of the Company

Net Profit Margin

For the year ended 31 December

2011 2010 Change
1,373,173 tr 18%

339,194 tr 48%

25% q'[; 6 pts

208,979 1 69%

158,064 t 51%

12% 4; 3pts
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1. Media Resources Management
- Continuous Improvement

Revenue from Media Resources Management Core CCTV TV Programmes Advertisement Time
RMB Million

M 1,605

For the year ended 31 December
2011 2010
Minutes Acquired 7,755 6,344
Minutes Sold 5,892 4,075
1,378

2010 2011



1. Media Resources Management (cont’d)
CCTV-1,2,4,5, 7 & News

\

B Tourism & City Image; Inviting Business; Convention & Exhibition Bl Health & Medical
B Consumer Goods M Building Materials
| Automobile | Finance & Insurance
[ | Others
Revenue Contribution YOY Growth

Tourism & City Image; Inviting Business;
Convention & Exhibition

Finance & Insurance
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2. Integrated Brand Communication Services

S

(RMB ‘000)

Turnover *

Revenue *
(after netting off procurement cost under IFRS)

* Before deduction of sales taxes and surcharges

For the year ended 31 December

2011 2010 Change
552,619 0 54%
9,875 1 88%

Turnover increased substantially YOY as a result of the Group’s increased

effort in promoting the business
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3. Creative Production of Advertisement and Content

-

Revenue for the year ended 31
December
(RMB ‘000) 2011 2010 Change
Creative production for commercial advertising 27,510 9,493 ‘| - 190%
Nationwide public service advertising broadcast 11,745 8974 AI  31%
network -

a. Creative production for commercial advertising
+ Achieved significant increase in contract amounts and client volume

+ Won prestigious awards both domestically and internationally

b. Nationwide public service advertising broadcast network
+ Continue to develop favourably; the network expanded to 150 regional TV channels

+ The trend of using public service advertisements for building corporate brands become more prominent
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Effective Cost Control

R ______

For the year ended 31 December
2011 2010
Total operating expenses as a % of revenue 9.9%
Selling & marketing expenses (RMB’000) 67,493
As a % of revenue 4.9%
General & administration expenses (RMB’000) 68,820
As a % of revenue 5.0%

For the year ended 31 December
(RMB ‘000) 2011 2010
Finance income 20,960
Finance cost (7,406)
Net finance income 13,554
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Strong Balance Sheet

At 31 December
(RMB ‘000) 2011 2010
Cash and cash equivalents 795,791
Trade & bills receivables (net of impairment) 74,539
Current assets 1,214,899
Total assets 1,284,248
Current liabilities 410,506
Total liabilities 428,204
Net assets 856,044

25



Receivables Maintained at Low Level

For the year ended 31 December

(RMB ‘000) 2011 2010
Current 64,783
Less than 6 months past due 2,616

More than 6 months but less than 12 months past due -

Trade debtors (net of impairment losses) 67,399

Turnover days 14

Bills receivables 7,140
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Healthy Cash Flow _ oy
S — T

For the year ended 31 December

(RMB ‘000) 2011 2010
Net cash from operating activities ﬁ 504,392
Net cash used in investing activities (4,981)
Net cash used in financing activities (25,434)
Net increase in cash and cash equivalents 473,977
Cash and cash equivalents at 1 January 323,084
Effect of exchange rate fluctuations (1,270)
Cash and cash equivalents at 31 December 795,791
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Outlook in 2012

China’s advertising industry remains
healthy, exceeding the

growth pace of Europe and
America

Maintain CCTV as our core
media resources, while
expanding into different
areas of media operations

Expand and integrate
various links of the media

operations value chain

Focus on new media
industry, particularly in

DTV & mobile internet
media

Develop overseas
market, increasing exposure
of Southeast Asian clients
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Outlook in 2012

Assure the operation of the

agricultural Internet portal /‘\ 55

wgool.com

will be stable in 1H 2012




Outlook in 2012

Start the investment on

DTV platform during the

year, bracing for future DTV market
expansion in line with the

Tri-networks Integration

Consolidate the @IMNI-Media piatform
o “Television + the Internet
+ Mobile terminals”
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Stable Growth for Advertising Market in China | |

2008-2011 Quarterly GDP Growth in China
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Source: National Statistics Bureau

Advertisement Growth Steadily Moves Forward

16.0%

% 15.0%

- K% 1.0%
Ad Growth ' et =13-0% —4 12.99% | 13.0%
s 12.0%
GDP 11.0%
A 10.0%

—92% - 9.2% 9.0%

8.0%
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Source: CTR Market Research



TV Remains the Main Advertising Medium

Year-on-year growth in ad spending g

Outdoor 4 6.0% el
Radio L 28%
Magazines -1 14.0% i
0 7 - . .
Newspapers Wi 11.0% . Willingness to spend on different media 2012
1 //
: v 1 13.0% |
oo s ot TV . ] - 8 I
Source: CTR AdEx Power a Internet ———————————1 || ] p———————————rd i‘
Terminal promotion
Outdoor 8 4
PR activity ! &4 e ﬁ_‘
BN Yes -
Newspaper = 63 10 i
Maybe Magazine 1 |
No Outdoor new -media 1 g
Sponsorship 2 ’ 11 I
Source: CTR Market Research Mobile terminals & e J—J
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Q&A Time
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